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Q-2(a) There are five competing concepts under which organizations can choose to conduct 

their business: the production concept, the product concept, the selling concept, the 
marketing concept, and the holistic marketing concept.  Briefly describe the concepts. 
Why the first three concepts are of limited use today. 

[07] 

     (b) Marketing managers are called “Demand Managers” why? [03] 
   
Q-3(a) Identify and briefly explain the components of marketing information system (MIS)? 

And discuss the role and functions of MIS 
[08] 

     (b) List down the steps involved in marketing research process [02] 

   
Q-4(a) What do you understand by the following: (i) Integrated marketing mix (ii) Integrated 

marketing communication 
[04] 

     (b) Compare ‘business markets’ with ‘consumer markets’ , and with the help of practical 
example describe the four type of consumer buying behavior 

[06] 

   
Q-5 Write short notes on any four of the following: 

a) Benefits of ‘Brand’ to brander and buyer 
b) Product positioning  
c) Customer lifetime value 
d) Customer oriented and Traditional Organizations 
e) Product mix decisions 
f) Value Networks 

[10] 
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