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Q-1  Briefly explain Opportunities and challenges in Global Marketing.
Q-2  What are the alternative organizational structures for operating in foreign markets?
Q-3  What is the impact of culture and cultural values, attitude on the conduct of global

marketing? Clearly explain with examples.

Q-4 a) Discuss the benefits to MNCs of accepting “global marketing concept”.
b) Comment on the statements * there exists no difference between * international markets’

Q-5

and ‘global markets’

When a company makes commitment to enter into foreign markets it must choose a
strategy to enter. What are the strategies which a firm can use to enter into foreign
markets? What challenges the company might face when it enters a foreign market?

List and briefly explain the promotional and product strategies available to a company
which is targeting global markets

Write short notes on any 2 of the following:
a) Global Strategic Planning Process

b) Global Pricing Strategies

c) Global Promotional Strategies
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